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1 Business environment/ Entertainment markets

Business environmentBusiness environment
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€=thou.€URO 2nd price shock financial market crisis
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GfK Indicator Consumer Climate

month

real change vs prior year in % indicator points

© GfK Panel Services Deutschland im Auftrag der FFA

private consumer spending, real

source: consumer survey of  EU Commission, 
indicator calculation GfK Marktforschung, domestic use of goods Stat. Bundesamt, GfK Marktforschung
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recession

indicator pointsindicator points

GfK Indicator Economic Outlook
Income Expectations
Propensity to Buy

© GfK Panel Services Deutschland im Auftrag der FFA
source: consumer survey of  EU Commission, 
indicator calculation GfK Marktforschung
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Contrary to the recession in 2002/2003 consumers in Germany 
have the highest propensity to buy
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value added tax

effect

recession

© GfK Panel Services Deutschland im Auftrag der FFA

source: Consumer survey of EU Commission, GfK Marktforschung   09/08
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Income and price shocks –
Does these apply to all households ?

recession

GfK Indicator Income Expectation

indicator pointsindicator points

© GfK Panel Services Deutschland im Auftrag der FFAsource: consumer survey of  EU Commission, 
indicator calculation GfK Marktforschung
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46

25
21

Perception of households on their disposable income

27% can hardly
afford anything

27% can afford
almost everything

- in % -

Polarization of households increases …

2008

© GfK Panel Services Deutschland im Auftrag der FFA

2

21

6

source:  GfK 20.000 household panel GfK ConsumerScan, 2008

2005

2002

25%

19%

49%

54%

26%

27%

„I don‘t have

to economize“

„I‘m well provided

for and can afford

a few things“

„On the whole

I can manage“

„I can make

ends meet“

„I can hardly

scrape a living"



9

12 February 2009Business environmentGfK Consumer Panel

151,6
153,8152,0

163,2

169,1169,3
172,7171,3

146,1147,6149,5
147,9

148,3

recession

sales NonFood *

1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 **

+ 5,1%

Retail food trade: a winner in the crisis

- in billion € -

2009**

+1,5%

© GfK Panel Services Deutschland im Auftrag der FFA

134,7133,5
129,2

125,9125,9124,7

136,6136,6136,7
140,2

144,2

53,0 54,3
57,4 56,6 56,8

60,2

52,4

58,757,7
56,1 56,1

60,2

147,6
144,6

retail food trade
(incl. drugstores)

source: GfK ConsumerScan, GfK ConsumerScope, Stat.BA     * Non Food: consumer electronics/textiles/hardware   ** GfK forecast of Oct. 2008/ own calculation basis GfK ConsumerScan      
***: GfK TravelScope, Nov 08          **** In the last four months of 2008 drop in sales of - 8% for beverages out-of-home according to GfK Consumer TrinkTrends

- 0,5%

out-of-home consumption

holiday planning*** summer 2009
all holiday trips -2,3%
Germany +2,0%  
abroad -5,9%
air travel -2,9%

****)

- 2% 
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1 Business environment/ Entertainment markets

General development: Entertainment marketsGeneral development: Entertainment markets
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TOTAL

Commercial Download

Development of Entertainment markets
Value in %

38

3

07 vs 06
(Jan-Dec)

08 vs 07
(Jan-Dec)

23

2

© GfK Panel Services Deutschland im Auftrag der FFA

Sell-through **

Music *

Cinema

Software/ Games

-8

-4

-3

-6

2

3

15

Books

Rental

Mobile Content *** -9

-6

-4

-2

1

5

12

* Audio+Video incl. Music videos
** w/o Music videos
*** Forecast
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Development of Entertainment markets
Value in %

27

6
8 13

14 13 13 13 12

4 4 3
3 3 3 3

3

9 11 10
10 8 9 8

12 12 12
14 14 15 17 18

2 2

8

222

1999 2001 2003 2004 2005 2006 2007 2008

Commercial Download

Mobile Content ***

Software/ Games

© GfK Panel Services Deutschland im Auftrag der FFA

43 42 42 39 40 40 40 40

27
24

20
19 18 17 16 15

Software/ Games

Cinema

Rental

Sell-through **

Music *

Books

* Audio/ Video incl. Music videos
** w/o Music videos
*** Forecast
All periods: January-December

Basis in b € 9.518.79 9.33 9.679.379.17 9.259.25
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2 Cinema/ Home Video
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Market Development Cinema/ Home Video
Value in m €

1400

1555

1746
1686

1591 1605
1555

1146

90 91 92 93 94 95 96 97 98 99 00 01 02 03 04 05 06 07 08

1400

1555

1746
1686

1591 1605
1555

1146

90 91 92 93 94 95 96 97 98 99 00 01 02 03 04 05 06 07 08

© GfK Panel Services Deutschland im Auftrag der FFA

828

706
791

860
797

860
935

505 470

574 558

687
773

824 844

966

846
886

738
807

755 789

1146

695

862
777

859
1008

839

452

580

Home Video total

Cinema

878

1018
939

855 827 803828

706
791

860
797

860
935

505 470

574 558

687
773

824 844

966

846
886

738
807

755 789

1146

695

862
777

859
1008

839

452

580

Theatrical Home Video

Home Video total

Cinema
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Generelle Marktentwicklung: Kino

149

173
159

144 153

126 128135
146147

124

98 99 00 01 02 03 04 05 06 07 08

Menge
in Mio. Besuchen

+3%

© GfK Panel Services Deutschland im Auftrag der FFA

844

1008 966
846 886

738
789807824839

755

5.69 5.65 5.65 5.83 6.08 5.87 5.80 5.87 6.00 6.10 6.19

+5%
Umsatz
in Mio. €

+1%
Ø Eintrittspreis

in €

Alle Zeiträume: Januar-Dezember
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3 Sell-through

General developmentGeneral development
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General market development

103 105 103 105 104

85

64

2002 2003 2004 2005 2006 2007 2008

Volume in m units -1%

© GfK Panel Services Deutschland im Auftrag der FFA

Ø price in €

1440 1366 1307 1331 12911253

1041

16.23
14.75 13.95 13.07 12.72 12.73 12.44

-3%Value in m €

-2%

All periods: January-December
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Market development

2007 2008 08 vs 07

Volume in m units 104.5 103.7 -1%

Value in m € 1331 1291 -3%

Ø price in € 12.73 12.44 -2%

Volume in m units 103.3 101.3 -2%

Value in m € 1313 1242 -5%

TOTAL

DVD

© GfK Panel Services Deutschland im Auftrag der FFA

Value in m € 1313 1242 -5%

Ø price in € 12.72 12.26 -4%

Volume in m units 0.3 1.7 400%

Value in m € 10 42 334%

Ø price in € 29.13 25.24 -13%

Volume in m units 0.1 0.5 273%

Value in m € 4 6 47%

Ø price in € 29.44 11.63 -60%

Volume in m units 0.8 0.2 -69%

Value in m € 4 1 -70%

Ø price in € 4.61 4.53 -2%

VHS

HD-DVD

DVD

Blu-ray

All periods: January-December
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Market share: Blu-ray
Value in %

Q1 2007 Q2 2007 Q3 2007 Q4 2007 Q1 2008 Q2 2008 Q3 2008 Q4 2008

7.7

Jan 2009 *

© GfK Panel Services Deutschland im Auftrag der FFA

4.4

0.9
0.6

1.0

2.0

2.6

3.1

0.2

* Source: Media Control GfK International
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Seasonality
Value in m €

254

239

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec

-3% -7%+4% -4%
08 vs 07

© GfK Panel Services Deutschland im Auftrag der FFA

89 84
95

150

85
74

81
89

130

86

107 113
100

89

81

83

114110

89

239

87

106

86

2007

2008
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General market development: DVD

90.2
98.9 100.8 103.3 101.3

64.2

35.5

2002 2003 2004 2005 2006 2007 2008

1323 1322 1295 1313

Volume in m units -2%

© GfK Panel Services Deutschland im Auftrag der FFA

Ø price in €

1323 1322 1295 1313
1242

1053

713

20.09
16.41

14.67 13.37 12.85 12.72 12.26

-5%Value in m €

-4%

All periods: January-December
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3 Sell-through

Buyer/ demographyBuyer/ demography
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Key facts

Value
1291 m €
(1331 m €)

Volume Ø price

-3%

© GfK Panel Services Deutschland im Auftrag der FFA
Period: January-December 2008 (January-December 2007)

-2%
Volume

103.7 m units
(104.5 m units)

Ø price
12.44 €
(12.73 €)

Buyer
18.5 m persons
(18.9 m persons)

Buying intensity
5.6 units/ consumer
(5.5 units/ consumer)

-1%

+1%-2%
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2004 2005 2006 2007 2008 08 vs 07

Buyer

in m persons
20.1 19.3 18.9 18.9 18.5 -2%

Ø buying intensity

units per consumer
5.1 5.4 5.4 5.5 5.6 1%

Key facts

© GfK Panel Services Deutschland im Auftrag der FFA

Ø spending

€ per consumer
72 71 69 70 70 -1%

Volume

in m units
103.2 104.5 102.7 104.5 103.7 -1%

Value

in m €
1440 1366 1307 1331 1291 -3%

Ø price

in €
13.95 13.07 12.72 12.73 12.44 -2%

All periods: January-December
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Buyer
Persons in m

16.4
17.4

20.1
19.3 18.9 18.9 18.5

1999 2000 2001 2002 2003 2004 2005 2006 2007 2008

© GfK Panel Services Deutschland im Auftrag der FFA

11.8
12.5

13.0

Buyer

All periods: January-December

Penetration rate 30%26% 27% 32% 30% 30% 29%20% 21%19%
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Age of buyer
Penetration rate in %

50

43
41

44

47
45

39

43

3940

41

47

42

45
43

2002 2003 2004 2005 2006 2007 2008

10 to 19 years

© GfK Panel Services Deutschland im Auftrag der FFA

23

29
28

29
31

33

39 38 38 37 36

12
14

16 16 17 18 17

2827

22

4110 to 19 years

20 to 29 years

30 to 39 years

40 to 49 years

50+ years

All periods: January-December
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Buyer development: DVD/ Blu-ray/ HD-DVD
Buyer in m persons

12.2
12.7

12.2

11.3

12.3

2004 2005 2006 2007 2008

© GfK Panel Services Deutschland im Auftrag der FFA

7.9

6.7 6.5

2.9

4.3
4.9

6.1 5.9

9.3

7.0

New Release (non TV)

Catalog (non TV)

TV products

Shown for: Feature film/ Kids
All periods: January-December
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Gender of buyer
Value in %

49

63 66 64 65 63 63 62

German

popul.

2008 2002 2003 2004 2005 2006 2007 2008

© GfK Panel Services Deutschland im Auftrag der FFA

51

37 34 36 35 37 37 38

66

male

female

All periods: January-December

Basis in m € 13071041 1253 1440 1366 1331 1291
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Age of buyer
Value in %

18 22 24
24 24 23 23

42

14 14 15 18 19 20 20

German

popul.

2008 2002 2003 2004 2005 2006 2007 2008

50+ years

© GfK Panel Services Deutschland im Auftrag der FFA

12 8 7 7 8 7 8 9

13
29 26 24 23 23 23 24

14

32
31

30 28 26 26 25
19

50+ years

40 to 49 years

30 to 39 years

20 to 29 years

10 to 19 years

Basis in m € 13071041 1253 1440 1366 1331 1291

Ø age 38.435.8 36.3 36.9 37.9 38.0 38.0

All periods: January-December
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DVD vs Blu-ray: Gender/ age of buyer
Value in %

61

DVD 2008 Blu-ray 2008

24
34

9 6

DVD 2008 Blu-ray 2008

10 to 19 years76

DVD 1999

Age of buyerGender of buyer

36

5

DVD 1999

© GfK Panel Services Deutschland im Auftrag der FFA

18

82

39

male

female

20
12

24

17

24

32

10 to 19 years

20 to 29 years

30 to 39 years

40 to 49 years

50+ years

24

76

Period: January-December 2008

Ø age38.0 34.7 32.9

9

17

33
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Age of buyer: Top titles
Volume

50+ years10 to 19 years 20 to 29 years 30 to 39 years 40 to 49 years

Keinohrhasen

Die Simpsons - Der Film

Ratatouille

Mamma Mia! - Der Film

Keinohrhasen

The dark knight

Die Simpsons - Der Film

Mamma Mia! - Der Film

Keinohrhasen

Mamma Mia! - Der Film

Der goldene Kompass

Ratatouille

Keinohrhasen

Mamma Mia! - Der Film

Casino Royale

Ratatouille

Mamma Mia! - Der Film

Keinohrhasen

Unsere Erde

Ratatouille

50+ years10 to 19 years 20 to 29 years 30 to 39 years 40 to 49 years

Keinohrhasen

Die Simpsons - Der Film

Ratatouille

Mamma Mia! - Der Film

Keinohrhasen

The dark knight

Die Simpsons - Der Film

Mamma Mia! - Der Film

Keinohrhasen

Mamma Mia! - Der Film

Der goldene Kompass

Ratatouille

Keinohrhasen

Mamma Mia! - Der Film

Casino Royale

Ratatouille

Mamma Mia! - Der Film

Keinohrhasen

Unsere Erde

Ratatouille

50+ years10 to 19 years 20 to 29 years 30 to 39 years 40 to 49 years

Keinohrhasen

Die Simpsons - Der Film

Ratatouille

Mamma Mia! - Der Film

Keinohrhasen

The dark knight

Die Simpsons - Der Film

Mamma Mia! - Der Film

Keinohrhasen

Mamma Mia! - Der Film

Der goldene Kompass

Ratatouille

Keinohrhasen

Mamma Mia! - Der Film

Casino Royale

Ratatouille

Mamma Mia! - Der Film

Keinohrhasen

Unsere Erde

Ratatouille

Mamma Mia! - Der Film

Keinohrhasen

Unsere Erde

Ratatouille

Keinohrhasen

Mamma Mia! - Der Film

Casino Royale

Ratatouille

Keinohrhasen

Mamma Mia! - Der Film

Der goldene Kompass

Ratatouille

Keinohrhasen

The dark knight

Die Simpsons - Der Film

Mamma Mia! - Der Film

Keinohrhasen

Die Simpsons - Der Film

Ratatouille

Mamma Mia! - Der Film

50+ years10 to 19 years 20 to 29 years 30 to 39 years 40 to 49 years

© GfK Panel Services Deutschland im Auftrag der FFA
Period: January-December 2008

Mamma Mia! - Der Film

Harry Potter und der Orden 

des Phönix

I am legend

Lissi und der wilde Kaiser

High School Musical 2 

(Extended Edition)

Das Streben nach Glück

Mr. Bean macht Ferien

Mamma Mia! - Der Film

Ratatouille

Transformers

Stirb langsam 4.0

Harry Potter und der Orden 

des Phönix

Das Streben nach Glück

I am legend

Ratatouille

The dark knight

Die Simpsons - Der Film

John Rambo (Uncut)

Harry Potter und der Orden 

des Phönix

Indiana Jones und das 

Königreich d. Kristallschädels

Pirates of the caribbean - 

Fluch der Karibik 2

Ratatouille

Indiana Jones und das 

Königreich d. Kristallschädels

Harry Potter und der Orden 

des Phönix

Stirb langsam 4.0

Lissi und der wilde Kaiser

Harry Potter und der Orden 

des Phönix

10.000 BC

Indiana Jones und das 

Königreich d. Kristallschädels

Der Teufel trägt Prada

Ratatouille

Kung Fu Panda

Der goldene Kompass

Der goldene Kompass

I am legend

Mamma Mia! - Der Film

Harry Potter und der Orden 

des Phönix

I am legend

Lissi und der wilde Kaiser

High School Musical 2 

(Extended Edition)

Das Streben nach Glück

Mr. Bean macht Ferien

Mamma Mia! - Der Film

Ratatouille

Transformers

Stirb langsam 4.0

Harry Potter und der Orden 

des Phönix

Das Streben nach Glück

I am legend

Ratatouille

The dark knight

Die Simpsons - Der Film

John Rambo (Uncut)

Harry Potter und der Orden 

des Phönix

Indiana Jones und das 

Königreich d. Kristallschädels

Pirates of the caribbean - 

Fluch der Karibik 2

Ratatouille

Indiana Jones und das 

Königreich d. Kristallschädels

Harry Potter und der Orden 

des Phönix

Stirb langsam 4.0

Lissi und der wilde Kaiser

Harry Potter und der Orden 

des Phönix

10.000 BC

Indiana Jones und das 

Königreich d. Kristallschädels

Der Teufel trägt Prada

Ratatouille

Kung Fu Panda

Der goldene Kompass

Der goldene Kompass

I am legend

Mamma Mia! - Der Film

Harry Potter und der Orden 

des Phönix

I am legend

Lissi und der wilde Kaiser

High School Musical 2 

(Extended Edition)

Das Streben nach Glück

Mr. Bean macht Ferien

Mamma Mia! - Der Film

Ratatouille

Transformers

Stirb langsam 4.0

Harry Potter und der Orden 

des Phönix

Das Streben nach Glück

I am legend

Ratatouille

The dark knight

Die Simpsons - Der Film

John Rambo (Uncut)

Harry Potter und der Orden 

des Phönix

Indiana Jones und das 

Königreich d. Kristallschädels

Pirates of the caribbean - 

Fluch der Karibik 2

Ratatouille

Indiana Jones und das 

Königreich d. Kristallschädels

Harry Potter und der Orden 

des Phönix

Stirb langsam 4.0

Lissi und der wilde Kaiser

Harry Potter und der Orden 

des Phönix

10.000 BC

Indiana Jones und das 

Königreich d. Kristallschädels

Der Teufel trägt Prada

Ratatouille

Kung Fu Panda

Der goldene Kompass

Der goldene Kompass

I am legend

Kung Fu Panda

Der goldene Kompass

Der goldene Kompass

I am legend

Ratatouille

Harry Potter und der Orden 

des Phönix

10.000 BC

Indiana Jones und das 

Königreich d. Kristallschädels

Der Teufel trägt Prada

Indiana Jones und das 

Königreich d. Kristallschädels

Pirates of the caribbean - 

Fluch der Karibik 2

Ratatouille

Indiana Jones und das 

Königreich d. Kristallschädels

Harry Potter und der Orden 

des Phönix

Stirb langsam 4.0

Lissi und der wilde Kaiser

Das Streben nach Glück

I am legend

Ratatouille

The dark knight

Die Simpsons - Der Film

John Rambo (Uncut)

Harry Potter und der Orden 

des Phönix

Das Streben nach Glück

Mr. Bean macht Ferien

Mamma Mia! - Der Film

Ratatouille

Transformers

Stirb langsam 4.0

Harry Potter und der Orden 

des Phönix

Harry Potter und der Orden 

des Phönix

I am legend

Lissi und der wilde Kaiser

High School Musical 2 

(Extended Edition)

Mamma Mia! - Der Film
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Top Titel: Kaufvideos DVD 2008

01 01

02 02

03 03

04 04
Das Parfum - Die Geschichte eines 

Mörders

05 05 7 Zwerge - Der Wald ist nicht genug

Gesamt Deutsche Produktionen

Keinohrhasen

Mamma Mia! Der Film Unsere Erde

Keinohrhasen

Ratatouille

Die Simpsons - Der Film

Harry Potter und der Orden des Phönix

Lissi und der wilde Kaiser

© GfK Panel Services Deutschland im Auftrag der FFA

06 06 Die wilden Kerle 5 - Hinter dem Horizont

07 07
Mein Führer - Die wirklich wahrste 

Wahrheit über Adolf Hitler

08 08 Hui Buh, das Schloßgespenst

09 09 Wer früher stirbt, ist länger tot

10 10 Die wilden Hühner und die Liebe

The Dark Knight

Der goldene Kompass

Indiana Jones und das Königreich des Kristallschädels

Stirb langsam 4.0

Unsere Erde

Zeitraum: Januar-Dezember 2008
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3 Sell-through

Buying intensityBuying intensity
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Key facts

Value
1291 m €
(1331 m €)

Volume Ø price

-3%

© GfK Panel Services Deutschland im Auftrag der FFA
Period: January-December 2008 (January-December 2007)

-2%
Volume

103.7 m units
(104.5 m units)

Ø price
12.44 €
(12.73 €)

Buyer
18.5 m persons
(18.9 m persons)

Buying intensity
5.6 units/ consumer
(5.5 units/ consumer)

-1%

+1%-2%
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21 20 19 19 19

10 9 9 9 835 35 36 34 35

11 11 11 10 11

2004 2005 2006 2007 2008 2004 2005 2006 2007 2008

1x

Persons in % Value in %

Buying intensity

© GfK Panel Services Deutschland im Auftrag der FFA

12 13 12 13 12

44 47 46 45 45
10 10 11 13 12

14 13 15 17 16

24 24 23
23 24

19 19 19
17 17

1x

2x

3x to 5x

6x to 9x

10+x

72 69Ø buying intensity/ spending 71 70 70

All periods: January-December

5.45.1 5.4 5.5 5.6

1440 1307Basis in m persons/ € 1366 1331 129118.920.1 19.3 18.9 18.5
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52 56
61

53
59

39 41 41 37 37

2004 2005 2006 2007 2008 2004 2005 2006 2007 2008

1x

New Release Catalog

Buying intensity New Release vs Catalog *
Persons in %

© GfK Panel Services Deutschland im Auftrag der FFA

5 5 4 4 4
9 9 9 10 9

5 6 4 5 4

9 8 10 11 12
18 15

13 17 15

21 23 22
24 24

20
18

17

21
18

22 19 18
18 18

1x

2x

3x to 5x

6x to 9x

10+x

3.8 4.3Ø buying intensity 3.9 4.4 4.6

* DVD+Blu-ray+HD-DVD
Shown for: Feature film/ Kids
All periods: January-December

12.4 13.7Basis in m persons 13.6 13.7 13.610.512.5 11.5 11.2 10.0

1.82.2 2.1 1.8 1.7



12 February 2009Bundesverband Audiovisuelle MedienGfK Consumer Panel

3 Sell-through

Price developmentPrice development
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Key facts

Value
1291 m €
(1331 m €)

Volume Ø price

-3%

© GfK Panel Services Deutschland im Auftrag der FFA
Period: January-December 2008 (January-December 2007)

-2%
Volume

103.7 m units
(104.5 m units)

Ø price
12.44 €
(12.73 €)

Buyer
18.5 m persons
(18.9 m persons)

Buying intensity
5.6 units/ consumer
(5.5 units/ consumer)

-1%

+1%-2%
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Price development
Ø price in €

91 92 93 94 95 96 97 98 99 00 01 02 03 04 05 06 07 08

Launch
Launch

© GfK Panel Services Deutschland im Auftrag der FFA

14.35
14.68

12.59
12.29 12.46

13.49

15.62

14.75

13.95

13.07
12.72 12.73

12.44

16.23

14.81

12.41

12.93

12.09

Launch
High Definition

Launch
DVD

All periods: January-December
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25.39

20.75
21.49

29.13

25.24

20.0920.27

91 92 93 94 95 96 97 98 99 00 01 02 03 04 05 06 07 08

25.39

20.75
21.49

29.13

25.24

20.6720.0920.27

91 92 93 94 95 96 97 98 99 00 01 02 03 04 05 06 07 08 09 *

Price development
Ø price in €

© GfK Panel Services Deutschland im Auftrag der FFA

14.35 14.68

12.59 12.2912.46 11.8312.10

9.60
8.97

7.88

6.10

4.61 4.53

20.75

16.41

14.67
13.37 12.8512.72 12.26

11.44

14.81

11.99
12.93

12.09

20.0920.27

VHS

DVD

Blu-rayAll periods: January-December
* January 2009

14.35 14.68

12.59 12.2912.46 11.8312.10

9.60
8.97

7.88

6.10

4.61 4.53 4.55

20.75

16.41

14.67
13.37 12.8512.72 12.2611.74

20.67

11.44

14.81

11.99
12.93

12.09

20.0920.27

VHS

DVD

Blu-ray
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Price groups
Value in %

12

13

9
7

7 7

11

10

7
6 6 7 7

15

18
18 17 18 18

7
9 9 9 10

5 6 5 6
4 3 3 3

7
2

3
2 3 3
2 3 3

2002 2003 2004 2005 2006 2007 2008

up to 4.99 Euro

5.- to 6.99 Euro

7.- to 7.99 Euro

8.- to 9.99 Euro

© GfK Panel Services Deutschland im Auftrag der FFA

23 22 24 23 21 21 21

19
15

8 8 8 8 8

10
13

15 13 13 11
9

12
7

9
9 9 10

9

7
7 7 8

9

7
8.- to 9.99 Euro

10.- to 12.99 Euro

13.- to 14.99 Euro

15.- to 17.99 Euro

18.- to 19.99 Euro

20.- to 24.99 Euro

25.-+ Euro

Basis in m €

Ø price 12.7216.23 14.75 13.95 13.07 12.73 12.44

All periods: January-December

13071041 1253 1440 1366 1331 1291
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Price development
Ø price in €

2004 2005 2006 2007 2008 08 vs 07

Feature film 13.97 12.96 12.59 12.64 12.18 -4%

Kids 11.95 11.72 11.29 11.22 10.94 -2%

Special Interest 17.42 16.04 15.04 14.09 16.64 18%

© GfK Panel Services Deutschland im Auftrag der FFA

* DVD+Blu-ray+HD-DVD, shown for: Feature film/ Kids
All periods: January-December

Special Interest 17.42 16.04 15.04 14.09 16.64 18%

Music 16.87 14.97 15.15 15.96 15.66 -2%

Theatrical (new) * 13.89 12.04 11.49 11.06 10.60 -4%

Theatrical old * 9.68 8.93 8.61 8.48 8.30 -2%

TV products (3+ discs) * 49.35 37.76 30.82 27.80 25.83 -7%

Boxsets (3+ discs) * 46.62 36.29 30.63 26.89 24.89 -7%
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3 Sell-through

Distribution channels/ retailerDistribution channels/ retailer
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Distribution channels
Umsatz in %

12 11

32 31 31 34 34

812

2004 2005 2006 2007 2008

Electrical retailers

Department stores

Book stores

Drugstores

Gains/ Losses
2008 vs 2007

Development

7

-18

-3

-2

© GfK Panel Services Deutschland im Auftrag der FFA

5 5
3 2

6
5 4

19 22 24 25

2 2 2 3 4

10 10 9 8 8

8 8 9 8 9

2 3 3 3 3

12 11 10

435

5
6

23

812 Drugstores

Hypermarkets

Discounter/ Supermarkets

Internet

Mail order houses

Club

Other

7

-11

-13

-16

0

0

39

Basis in m €1440 1307 1291

All periods: January-December

1366 1331
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Gains and Losses: Distribution channels DVD
Change (value) in %

-2

40

7

0

Discounter/ Supermarkets

Drugstores

Other

Book stores

2008 vs 2007 (2007 vs 2006)

9.6 (8.5)

3.6 (3.4)

3.5 (3.4)

3.8 (2.6)(+14)

(±0)

(-24)

(+25)

Share 2008
in % (2007)

© GfK Panel Services Deutschland im Auftrag der FFA

-2

-5

-6

-12

-12

-17

-19

-5

Book stores

Internet

Total

Electrical retailers

Hypermarkets

Mail order houses

Club

Department stores

Loss

Gain

8.4 (9.7)

3.5 (3.4)

23.7 (23.7)

7.9 (8.5)

1.3 (1.5)

(+25)

(+6)

(+1)

(+8) 33.6 (33.9)

All periods: January-December

4.5 (4.8)

(-17)

(+2)

(-8)

(+2)
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3 Sell-through

SegmentsSegments
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Segments
Umsatz in %

39
35 35 35 38

2004 2005 2006 2007 2008

Theatrical (new)

Theatrical old

Gains/ Losses
2008 vs 2007

Development

5

-15

© GfK Panel Services Deutschland im Auftrag der FFA

9 9

2 4

18 15 14

12 18 23 23

15
15 13 11

9

8910

6 76

1622

20

TV products

Made for DVD

Special Interest

Music

-9

-15

16

-5

Basis in m €1440 1307 1291

All periods: January-December

1366 1331
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Release: DVD/ Blu-ray/ HD-DVD
Umsatz in %

37 32
30

9
14 14 12

32
46

13

2004 2005 2006 2007 2008

New/ Recent Release (TV)

New/ Recent Release (non

Gains/ Losses
2008 vs 2007

Development

-7

-17

© GfK Panel Services Deutschland im Auftrag der FFA

39 41

7
9

434144

11 15
13

New/ Recent Release (non
TV)

Catalog (TV)

Catalog (non TV)

8

2

-7

Basis in m €1157 1089 1094

Shown for: Feature film/ Kids
All periods: January-December

1133 1125
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DVD vs Blu-ray: Segments/ Release
Value in %

37

74

DVD Blu-ray

Theatrical (new)

Release *Segments

29

55

DVD Blu-ray

New/ Recent

© GfK Panel Services Deutschland im Auftrag der FFA

8

7

10

14

6

24

3

9

8

74
Theatrical (new)

Theatrical old

TV products

Made for DVD

Special Interest

Music

28

43

42

New/ Recent
Release (non TV)

Catalog (non TV)

TV products

* Shown for: Feature film/ Kids
Period: January-December 2008
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3 Sell-through

Blu-rayBlu-ray
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Price development: High Definition Hardware
Ø price in €

Dec

2007

Dec

2008
08 vs 07

HD Ready TV 903 602 -33%

Full HD TV 1822 1158 -36%

HD-DVD player 333 195 -41%

© GfK Panel Services Deutschland im Auftrag der FFA

HD-DVD player 333 195 -41%

Blu-ray player 536 289 -46%

HD/ Blu-ray Combo 1249 617 -51%

HD player Xbox 157 45 -71%

Playstation 3 433 401 -7%

Source: GfK Marketing Services, Retail Panel
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Blu-Ray hardware household penetration

Blu-Ray player
stand alone

Blu-Ray player
stand alone

Blu-Ray player
stand alone

Playstation 3

© GfK Panel Services Deutschland im Auftrag der FFA

0,3%

2,4%

0,4%
1,1%

Sales units
since launch in
Dec 08 in THSD

Average price
Dec 08 in EUR

800112

290 401

106

308

265

196

Source: GfK Marketing Services, Retail Panel
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Key facts: Blu-ray

Value
41.7 m €
(9.6 m €)

Volume Ø price

+334%

© GfK Panel Services Deutschland im Auftrag der FFA
Period: January-December 2008 (January-December 2007)

-13%
Volume

1.65 m units
(0.33 m units)

Ø price
29.13 €
(25.24 €)

Buyer
0.38 m persons
(0.10 m persons)

Buying intensity
4.4 units/ consumer
(3.3 units/ consumer)

+400%

+31%+350%
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Forecast
Value in m €

14
48 141

94 95 96 97 98 99 00 01 02 03 04 05 06 07 08* 09

Blu-ray/ HD-DVD

DVD

VHS

Forecast

© GfK Panel Services Deutschland im Auftrag der FFA

475 533 528 473 525 478 424 384 328
200

117
45 12 4 1 0

11 42 170
407

713
1053

1323
1322

1295 1313
1242

1167

1440475 594 790 1253 1307 1291533 528 473 536 520 1041 1366 1331 1308

*HD-DVD = 6 m €
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General developmentGeneral development
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General market development

116
124

112 109 108
114

131

2002 2003 2004 2005 2006 2007 2008

359

Volume in m
transactions

-1%

© GfK Panel Services Deutschland im Auftrag der FFA

Ø rental fee in €

306 320
284 274 264

302

359

2.75
2.66 2.64 2.58 2.55 2.53

2.46

-4%Value in m €

-3%

All periods: January-December
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Seasonality
Value in m €

28

25

25
27 28

24

27
25

27
24

25
26

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec

-8% -9%+1% ±0
08 vs 07

© GfK Panel Services Deutschland im Auftrag der FFA

19

17

11

25

18

24

22 18

12

19
25

24

26
24

18

2007

2008
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Market development

2007 2008 08 vs 07

Volume in m transactions 108.5 107.5 -1%

Value in m € 274 264 -4%

Ø price in € 2.53 2.46 -3%

TOTAL

© GfK Panel Services Deutschland im Auftrag der FFA

Volume in m transactions 108.2 105.6 -2%

Value in m € 273 259 -5%

Ø price in € 2.53 2.45 -3%

Volume in m transactions 0.3 1.9 626%

Value in m € 1 5 436%

Ø price in € 3.65 2.70 -26%

DVD/ VHS

Blu-ray/ HD-

DVD

All periods: January-December



59

12 February 2009RentalGfK Consumer Panel

Format

2004 2005 2006 2007 2008 2004 2005 2006 2007 2008

Volume in % Value in %

© GfK Panel Services Deutschland im Auftrag der FFA

2 2

100 100 100 100 98 100 100 100 98100
DVD/ VHS

Blu-ray/ HD-DVD

320Basis in m transactions/ € 306 264116.1 123.8 107.5108.5111.6 274284

All periods: January-December
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Market development

2007 2008 08 vs 07

Volume in m transactions 108.5 107.5 -1%

Value in m € 274 264 -4%

Ø price in € 2.53 2.46 -3%

Volume in m transactions 96.4 95.1 -1%

TOTAL

© GfK Panel Services Deutschland im Auftrag der FFA

Volume in m transactions 96.4 95.1 -1%

Value in m € 240 229 -4%

Ø price in € 2.49 2.41 -3%

Volume in m transactions 5.0 4.9 -4%

Value in m € 10 9 -5%

Ø price in € 1.93 1.90 -2%

Volume in m transactions 7.0 7.6 8%

Value in m € 25 25 3%

Ø price in € 3.52 3.35 -5%

Rental store

Rental machine

Internet

All periods: January-December
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Where rented

2004 2005 2006 2007 2008 2004 2005 2006 2007 2008

Volume in % Value in %

© GfK Panel Services Deutschland im Auftrag der FFA

7 8 7 7 7 10 9 9 10
3 4 5 5 5 2 4 4 4

90 88 89 88 89 87 87 87 87

9

3

88 Rental store

Machine

Internet

320Basis in m transactions/ € 306 264116.1 123.8 107.5108.5111.6 274284

All periods: January-December
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Market development *

2007 2008 08 vs 07

Volume in m transactions 109.7 109.7 0%

Value in m € 278 273 -2%

Ø price in € 2.53 2.49 -1%

Volume in m transactions 96.4 95.1 -1%

Value in m € 240 229 -4%

TOTAL

Rental store

© GfK Panel Services Deutschland im Auftrag der FFA

Ø price in € 2.49 2.41 -3%

Volume in m transactions 5.0 4.9 -4%

Value in m € 10 9 -5%

Ø price in € 1.93 1.90 -2%

Volume in m transactions 7.0 7.6 8%

Value in m € 25 25 3%

Ø price in € 3.52 3.35 -5%

Volume in m transactions 1.2 2.2 80%

Value in m € 3 9 177%

Ø price in € 2.79 4.28 53%

VoD

Rental machine

Internet

* incl. VoD (Forecast)
All periods: January-December
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Where rented *

2004 2005 2006 2007 2008 2004 2005 2006 2007 2008

Volume in % Value in %

© GfK Panel Services Deutschland im Auftrag der FFA

2 37 8 7 6 7 10 9 9
93 4 5 5 4 2 4 4
3

90 88 88 87 89 87 86 86 84

9

3

88
Rental store

Machine

Internet

Video on Demand

321Basis in m transactions/ € 307 273116.3 124.1 109.7109.7112.2 278286

* incl. VoD (Forecast)
All periods: January-December
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4 Rental

Buyer/ demographyBuyer/ demography
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Key facts

Value
264 m €
(274 m €)

Volume Ø rental fee

-4%

© GfK Panel Services Deutschland im Auftrag der FFA
Period: January-December 2008 (January-December 2007)

-3%
Volume

107.5 m transactions
(108.5 m transactions)

Ø rental fee
2.46 €
(2.53 €)

Renter
8.2 m persons
(9.1 m persons)

Renting intensity
13.2 transact./ renter
(12.0 transact./ renter)

-1%

+10%-10%
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2004 2005 2006 2007 2008 08 vs 07

Renter

in m persons
11.6 11.2 9.7 9.1 8.2 -10%

Ø renting intensity

transactions/ consumer
10.0 11.1 11.5 12.0 13.2 10%

Key facts

© GfK Panel Services Deutschland im Auftrag der FFA

Ø spending

€ per consumer
26 29 29 30 32 7%

Volume

in m transactions
116.2 123.8 111.6 108.5 107.5 -1%

Value

in m €
306 320 284 274 264 -4%

Ø rental fee

in €
2.64 2.58 2.55 2.53 2.46 -3%

All periods: January-December



67

12 February 2009RentalGfK Consumer Panel

Renter
Persons in m

14.0
14.5 14.2

14.7

12.0
11.6

11.2

9.7
9.1

1999 2000 2001 2002 2003 2004 2005 2006 2007 2008

© GfK Panel Services Deutschland im Auftrag der FFA

9.1

8.2

Buyer

All periods: January-December

Penetration rate 15%23% 19% 18% 18% 14% 13%23% 22%22%
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Age of renter
Volume in %

24 23
25 23 22

13 14 16 17 18 19 1942

5 5 6 6 7 8 10

German

popul.

2008 2002 2003 2004 2005 2006 2007 2008

50+ years

© GfK Panel Services Deutschland im Auftrag der FFA

12 13 15 12 12 11 9 9

13

45 44
42 42 43

41 39
14

25 23 22
24 24

19

50+ years

40 to 49 years

30 to 39 years

20 to 29 years

10 to 19 years

Basis in m transactions 111.6130.6 113.6 116.1 123.8 108.5 107.5

Ø age 31.429.7 29.8 30.9 31.0 32.2 32.9

All periods: January-December
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Where rented: Age of renter
Volume in %

41 40 39
49 53

39
31

9 9 9 10 8 6

39

2

2007 2008 2007 2008 2007 2008 2007 2008

10 to 19 years

Total market Rental store InternetMachine

© GfK Panel Services Deutschland im Auftrag der FFA

8 10 8 10 8 6 8 7

19 19 19
18

10 11

26 28

24 24 23

24 24

26
33

49 53

24

10 to 19 years

20 to 29 years

30 to 39 years

40 to 49 years

50+ years

All periods: January-December

Ø age 32.1 30.5 34.832.8 30.0 35.632.2 32.9
Basis in m transactions 96.4 5.0 7.095.1 4.9 7.6108.5 107.5
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Key facts

Value
264 m €
(274 m €)

Volume Ø rental fee

-4%

© GfK Panel Services Deutschland im Auftrag der FFA
Period: January-December 2008 (January-December 2007)

-3%
Volume

107.5 m transactions
(108.5 m transactions)

Ø rental fee
2.46 €
(2.53 €)

Renter
8.2 m persons
(9.1 m persons)

Renting intensity
13.2 transact./ renter
(12.0 transact./ renter)

-1%

+10%-10%
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11 11

21
19 18 17 17

61 58 59 58 57

16 14 14 13 12

2004 2005 2006 2007 2008 2004 2005 2006 2007 2008

Persons in % Volume in %

Renting intensity

© GfK Panel Services Deutschland im Auftrag der FFA

9 13 11 12 14

50
56 56 60 60

7
7 7 7 7

13
12 12

11 11

23
23 23 23 22

1x to 3x

4x to 9x

10x to 15x

16+x

All periods: January-December

116.2 111.6Basis in m persons/ transactions 123.8 108.5 107.59.711.6 11.2 9.1 8.2

10.0 11.5Ø renting intensity 11.1 12.0 13.2
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Analysis of renting intensity: Segments DVD
Volume in %

69
77 75 74

60

Total 1x to 3x 4x to 9x 10x to 15x 16x+

Theatrical (new)

Theatrical old

© GfK Panel Services Deutschland im Auftrag der FFA

25
15 19 22

34

2

2
2

2

4

6
4 2

3

TV products

Made for DVD

Special Interest

Music

Period: January-December 2008

Basis in m transactions105.4 22.9 11.925.5 45.0
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Analysis of renting intensity: Genres
Volume in %

10 7 6
12

10

4 4 5 7 4

12 12 13
9 13

20 20 19 23 20

2

Total 1x to 3x 4x to 9x 10x to 15x 16x+

Action

Drama

Fantasy

History

Horror

Comedy

War

© GfK Panel Services Deutschland im Auftrag der FFA

10 12 11
6 7

14 9 11
15

18

5 4 8 6
4

22 27 24
19

19

10 6
12

10War

Musical

Science Fiction

Thriller

Western, Eastern

Humor

Special Interest

Music

Kids

Period: January-December 2008

Basis in m transactions 23.4 12.126.0 45.9107.5
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Analysis of renting intensity: Weekdays
Volume in %

18

11
9

8

10

13

11 10
7

11
13

10 10 10 12
10

9 8 7 6
11

Total 1x to 3x 4x to 9x 10x to 15x 16x+

Monday

Tuesday

Wednesday

© GfK Panel Services Deutschland im Auftrag der FFA

5 6 8 5 3

35 37
42

37
31

19
19

18

20

19

Wednesday

Thursday

Friday

Saturday

Sunday

Period: January-December 2008

Basis in m transactions 23.4 12.126.0 45.9107.5
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Analysis of renting intensity: Where rented
Volume in %

91 89 90 8688

Total 1x to 3x 4x to 9x 10x to 15x 16x+

Rental store

© GfK Panel Services Deutschland im Auftrag der FFA

7 4
12

5
8 7 5

91 89 90 86

2 5

88 Rental store

Machine

Internet

Period: January-December 2008

Basis in m transactions 23.4 12.126.0 45.9107.5
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Key facts

Value
264 m €
(274 m €)

Volume Ø rental fee

-4%

© GfK Panel Services Deutschland im Auftrag der FFA
Period: January-December 2008 (January-December 2007)

-3%
Volume

107.5 m transactions
(108.5 m transactions)

Ø rental fee
2.46 €
(2.53 €)

Renter
8.2 m persons
(9.1 m persons)

Renting intensity
13.2 transact./ renter
(12.0 transact./ renter)

-1%

+10%-10%
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Rental fee
Volume in %

15

12
13

14

18
17 17 18 18 21

9
9 12 12 11 10 9

3
6 7 8 11 11 12

2

2002 2003 2004 2005 2006 2007 2008

up to 0.50 Euro

up to 0.50 Euro

1.01 to 1.50 Euro

© GfK Panel Services Deutschland im Auftrag der FFA

5 5 6 5 6 6 5

8 8 6 6 5 5 5

17 15
14 13 12 13

11

28
25

23
23 23 24

21

12
13 15 13 12

16
1.51 to 2.- Euro

2.01 to 2.50 Euro

2.51 to 3.- Euro

3.01 to 3.50 Euro

3.51 to 4.- Euro

4.01+ Euro

Basis in m transactions 123.8130.6 113.6 116.1 111.6

All periods: January-December

Ø rental fee 2.582.75 2.66 2.64 2.55

108.5 107.5

2.53 2.46
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Where rented: Rental fee
Volume in %

1518 21 19 22

13

19

10 9 10 8

13 20

10
11

11 12 11 12

25 19

45 6

2007 2008 2007 2008 2007 2008 2007 2008

up to 0.50 Euro

0.51 to 1.- Euro

1.01 to 1.50 Euro

Total market Rental store InternetMachine

© GfK Panel Services Deutschland im Auftrag der FFA

6 5 5 3 3 2

23 215 5 6 5

6
3

13
11 13

11

2

22

14
24

21
25

23

15 14

10

9

12
16

11
16

23
19

20

21

15
19

13 201.01 to 1.50 Euro

1.51 to 2.- Euro

2.01 to 2.50 Euro

2.51 to 3.- Euro

3.01 to 3.50 Euro

3.51 to 4.- Euro

4.01+ Euro

All periods: January-December

Ø rental fee 2.49 1.93 3.522.41 1.90 3.352.53 2.46
Basis in m transactions 96.4 5.0 7.095.1 4.9 7.6108.5 107.5
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4 Rental

Segments/ GenresSegments/ Genres
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Segments: DVD
Volume in %

80
73 73 74

69

2004 2005 2006 2007 2008

Theatrical (new)

Theatrical old

© GfK Panel Services Deutschland im Auftrag der FFA

11
15 18 19

25
2

2 2

2

6

9 6 4

4

Theatrical old

TV products

Made for DVD

Special Interest

Music

Basis in m transactions

All periods: January-December

111.2103.1 121.8 105.4107.8
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Where rented: DVD Segments
Volume in %

74
69

74
69

59 55

2007 2008 2007 2008 2007 2008 2007 2008

Theatrical (new)

Total market Rental store InternetMachine
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3 3

19
25

19
25

25 31
2

2
2

2
6

6

4
4

4
4

3

7
5

74
69

74
69

88
82

9
17

Theatrical old

TV products

Made for DVD

Special Interest

Music

All periods: January-December

Basis in m transactions 95.9 5.1 7.093.2 4.8 7.4108.0 105.4
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Genres
Volume in %

9
10 10

2

2

2
4 4 4

12
16 15 12

19 20 18 20

2005 2006 2007 2008

Action

Drama

Fantasy

History

Horror

Comedy
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8 7 8 10

14 12
14 14

8
7

4 5

23

20
23 22

10
10 10

War

Musical

Science Fiction

Thriller

Western, Eastern

Humor

Special Interest

Music

Kids

Basis in m transactions 123.8 111.6 108.5

All periods: January-December

107.5
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Where rented: Genres
Volume in %

4 4 4 4 4
3

15 12 15 11

12

13
18 19

18 20 18 20
26

17 17 16

2

2007 2008 2007 2008 2007 2008 2007 2008

Action

Drama

Fantasy

History

Horror

Comedy

Total market Rental store InternetMachine
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8 10 8 10 7 6 8 7

3 3

14 14 15 14 16 19
11 16

4 5 3 5 7 5

23 22 23 22
28

26 23 19

10 10 10 10
3

9 6
4

4 4 4 4

4
3 6

3

2
Comedy

War

Musical

Science Fiction

Thriller

Western, Eastern

Humor

Special Interest

Music

Kids

All periods: January-December

Basis in m transactions 96.4 5.0 7.095.1 4.9 7.6108.5 107.5
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Top Titel: Leihvideos 2008

01 01

02 02

03 03

04 04

05 05

Gesamt Deutsche Produktionen

Ratatouille

Keinohrhasen Lissi und der wilde Kaiser

Keinohrhasen

I am Legend

Das Vermächtnis des geheimen Buches

Das Bourne Ultimatum Die drei ??? - Das Geheimnis der Geisterinsel

Schwerter des Königs - Dungeon Siege

Die Welle

© GfK Panel Services Deutschland im Auftrag der FFA

06 06

07 07

08 08

09 09

10 10

Indiana Jones und das Königreich des Kristallschädels

Kung Fu Panda

Hancock

10.000 BV

Der goldene Kompass Neues vom Wixxer

Der rote Baron

Unsere Erde

Warum Männer nicht zuhören und Frauen schlecht einparken

Stellungswechsel

Zeitraum: Januar-Dezember 2008
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4 Rental

WeekdaysWeekdays
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Weekday
Volume in %

19 19

9 10 11
9 9 10 11

9 9 9
9 10 9 11

9 8 8 10 10 10 10

9 9 9 9 9 10 9

2002 2003 2004 2005 2006 2007 2008

Monday

Tuesday
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5 5 6 6 5 5 5

41 40 39 38 39 37 35

19 19 20 19 17 20 19
Wednesday

Thursday

Friday

Saturday

Sunday

All periods: January-December

Basis in m transactions 123.8130.6 113.6 116.1 111.6 108.5 107.5



87

12 February 2009RentalGfK Consumer Panel

Weekday
Volume in %

9 10 10 9 10 9 10
11

10 9 11 9
8 9 10 12

10 10 10 10
12 10 9 9 10

9 9 9 9 11 10 10 9

10

9

8

2006 2007 2008 2006 2007 2008 2006 2007 2008

Monday

Tuesday

Total market
Regions

w/o Sunday opening
Regions

with Sunday opening *
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5 5 5 8 8 9
4

39 37 35
35 35 34 42 38 36

20 19 17 17 16 22
20

9 10 10 9 10 9 11

23

17
19

10 Tuesday

Wednesday

Thursday

Friday

Saturday

Sunday

•Berlin, Bremen, Brandenburg, Hamburg, Mecklenburg-Vorpommern,
Niedersachsen, Rheinland-Pfalz, Sachsen-Anhalt, Schleswig-Holstein
All periods: January-December
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Where rented: Weekday
Volume in %

16
10 9 10

9
8

9 11 9 11

6

6

10 10 9 9
8

10

16 21

10 9 9 9 5 9 13

11

13

2007 2008 2007 2008 2007 2008 2007 2008

Monday

Tuesday

Total market Rental store InternetMachine
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5 5 5 5

22
15

37 35 39 37

35

34

18 14

19
21 19

16

19

16
16

10 10

18
16

19

2

20

11
18

Tuesday

Wednesday

Thursday

Friday

Saturday

Sunday

All periods: January-December

Basis in m transactions 96.4 5.0 7.095.1 4.9 7.6108.5 107.5
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5 Forecast/ Summary
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Market development
Value in m €

90 91 92 93 94 95 96 97 98 99 00 01 02 03 04 05 06 07 08 09

Sell-through

Rental

Forecast
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557 501
404 353 316 326 332 324 326 340 341 356 359 302 306 320 284 274 264 258

138
327

302 424 475
533 528 473 536 520

594

790

1041
1253

1440 1366
1307 1331 1291 1308

1400860 862 1146 1686695 706 777 859 860 1746 1591828 791 797 935 1555 1605 1555 1566


